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THE FINANCIAL EXPRESS

Embracing social media, photo sites
stay in the game

Bangalore, Sep4:Someday  ing websites, figures from
the Kodak moment may be  market researcher com-
called the “Facebook" or Score show Facebook hm
“Twitpie” moment, but old-
school photo management
services mﬁﬂlﬁrxg to stay
inthepicture. '
People have heen flocking
topopularsocial networking
Space to share images with
friends and family, ditching
sites like Flickr, Snapfish,
Photobucket, Shutterfly Inc

andPimsn But with over 20

endars, cards, posters and
mugs. Atthesametime, they

know that consiumers want
to be able to share photos on-
line. Photo-sharing on Face-
include Microsoft Corp, is
growing nearly three times
asfastasthe top photo-shar-

“1like Flicky best because
it has such a huge (photo)
community around it,” she
said. “There mm
everything - from
ammtoﬂmkﬂutopeeple
Jumping.”

With thatin mind, most of
traditional photo sharing
companies are now looking

Picasa's latest version in-
cludes several social media
tools. Other sites like Kodalk,
while sticking to their key
revenue drivers; have been
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